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“ Sublime picks up readers’ interest 
where Vanity Fair, Vogue, Monocle, 
Dazed and Wired  ‘GREEN ISSUES’  
left them with an appetite for more, 
VDWLV¿\LQJ�WKH�LQFUHDVLQJ�PDUNHW�
demand with an all year-round, 
authentic and stylish, sustainable 
lifestyle publication.

THE UK’S LEADING SUSTAINABLE LIFESTYLE MAGAZINE SINCE 2004

BUILDING TRUST

Sublime was carefully created to give you a new credible and relevant editorial context for your brand to 
be rediscovered and appreciated in a fresh new way.

We are perceived as a quality, progressive and visionary publication in the mainstream market at the 
level of Vanity Fair, Wallpaper, Vogue and National Geographic, but with the ‘relevance for readers that 
no other glossy publication has achieved’. 

As consumer attitudes continue to evolve towards a better world, today’s acquisitive and highly 
selective customers want it all: style, quality and sustainability. Readers are attracted to startling 
creativity of the kind practised by Sublime Magazine. They are well informed about their purchases and 
are willing to commit to brands that support authentic values and the environment.



SUBLIME MAGAZINE 
GLOBAL TOTAL FOOTPRINT

Readership Unique User Followers Average annual
on sustainable lifestyle

DIGITALPRINT READERSHIP SOCIAL SPEND220K 48K 160K £7,7K

Sublime is ticking all the right boxes in terms of consumer trends, and it 
is poised to be the fastest growing independent title in the market.  
Now, more than ever Sublime Magazine provides the kind of inspiration 
that translates into loyalty and purchases. 

Sources: DTL Media Research (Acreditation abc)‘2019, Google Analytics (Jan-Dec 2021) .Sustainability & Consumer Behaviour 2022 | Deloitte UK

SUBLIME DNA
AUTHENTIC
INSPIRATIONAL 
INNOVATIVE  
CONFIDENT  
WITTY



7KH\�DUH�DIÀXHQW��ZHOO�WUDYHOOHG��FXOWXUHG��LPDJH�FRQVFLRXV�DQG�YHU\�
socially active. Set apart by their breadth of vision, seeking inspiration and 
information, they read Sublime to be stimulated about life and connected to 
D�JOREDO�QHWZRUN�RI�OLNH�PLQGHG�WKLQNHUV�

Acquisitive and highly selective, Sublime readers want it all: style, quality 
and sustainability. They are well informed and care about the environment 
and the less privileged. They are seeking opportunities and inspiration to 
get involved in building a ‘cleaner’, sophisticated and fairer future.
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Sources: DTL Media Research (acreditation abc)‘2019, Google Analytics (Jan-Dec 2020) Lifestyle-TGI Sustainable Lifestyle Survey ‘2020.



PRINT RUN ISSUES PER 
YEAR

READERSHIP
PER COPY

TOTAL
READERSHIP

DISTRIBUTION

UNITED KINGDOM

F.O.C

EUROPE

REST OF THE WORLD

WHSmith High Street, Waterstone’s, Comag 
Specialist (100+ outlets, such us Selfridges,
Barbican, Harrods, Tate Gallery)

On board Eurostar, major airlines and airport 
lounges (Dawsondirect), 600 Beauty, health and 
hair salons (DLT Media), hotels across Europe, Asia and 
the Middle East (Gold Key Media)

Netherlands, France, Spain, Italy, Germany,
Sweden, Denmark, Norway

Sources: Gold Key Media, DTL Media Research 2020 (abc Acreditation), COMAG.

USA / Canada Barnes&Noble stores. Australia, 
New Zealand, Japan, Taiwan, Hong Kong

Volume: UK 70%, EU 20%, RoW 10% 

55K 2 4 220K



2XU�DGYHUWLVLQJ�UDWHV�UHÀHFW�RXU�SROLF\�RI�
including only a 20% of display advertising 
over the total number of pages.

PRINT RATE CARD

SIZE/POSITION RATE

INSIDE FRONT COVER GATEFOLD........................................................................ON APPLICATION
INSIDE FRONT COVER DPS......................................................................................£31,000
OUTSIDE BACK COVER..............................................................................................£21,000
INSIDE FRONT COVER PAGE....................................................................................£15,000
INSIDE BACK COVER...................................................................................................£8,000
DPS SPECIFIED POSITION.........................................................................................DPS + 10%
DPS UNSPECIFIED POSITION..................................................................................£13,300
PAGE SPECIFIED POSITION......................................................................................PAGE +10%
PAGE UNSPECIFIED POSITION...............................................................................£7,000

CREATIVE EXPOSURE

8 PAGE CAMPAIGN SHOWCASE.................................................................................£40,000
6 PAGE CAMPAIGN SHOWCASE.................................................................................£30,000
4 PAGE CAMPAIGN SHOWCASE.................................................................................£20,000
GATEFOLDS................................................................................................................ON APPLICATION



PRINT PRODUCTION SCHEDULE

ON SALE 
DATE

COPY DEADLINE AD MATERIAL
DEADLINE

PRINT
SCHEDULE

10 Apr 23 27 March 23 28 March 23 �����$SULO���

  10 Sep 23  27 August 23 28 August 23 �����6HS���

MAY 2023 - ISSUE 33MAY 2023 - ISSUE 33

OCT 2023 - ISSUE 34OCT 2023 - ISSUE 34

Sublime is published two times a year in a portrait format at a trimmed page size H 285mm x W 220 
PP��7KH�KLJKHVW�SURGXFWLRQ�YDOXHV�DUH�LPSOHPHQWHG�LQFOXGLQJ�)6&�FHUWL¿HG�JORVV\�SDSHU��VR�WKDW�
advertising reproduction is guaranteed to be of the highest standard available. 

$UWZRUN�DQG�WHFKQLFDO�VSHFL¿FDWLRQ�XSRQ�UHTXHVW��

Sublime! A glossy 
magazine that shows 
that good taste and 
ethical principles do mix.

THE GUARDIAN

“



ONLINE PRESENCE

42K
Monthly

WEBPAGE 
VIEWS

43%

57%

MALE

FEMALE

of users would return to our web�
site (sublimemagazine.com)

of users users would 
recommend our website

of users believe that ‘the brands 
advertised on the website are 
quality positive brands

97%

81%

73%

/SublimeMagazine /SublimeMagazine @Sublimelifestyle /Sublimemagazine

Monthly 
UNIQUE USER

138K
Newslleter 

SUBSCRIBERS
28.3% Open Rate

952K



WEB RATE CARD

POSITION    SIZE     RATE (£)

Leaderboard    728x90    16 cpm

MPU      300x250    27 cpm

'RXEOH�6N\VFUDSHU��� ���[����� � � ���FSP

,Q�&RQWHQW�$G�0D[���� ���[����� � � ���FSP

(expanding to    1000x200)

%LOOERDUG�� � � � ���[����� � � ���FSP

Homepage &

6HFWLRQ�6SRQVRUVKLS���� � � � � � 32$

6ROXV�(PDLO��� � � � � � � � ���FSP

Sponsored

1HZVOHWWHU���� � � � � � � � ���FSP

Memorable images and a 
wonderful diversity. I like 
the mixture of fashion and 
world affairs.

NICHOLAS COLERIDGE
Managing Director,
Condé Nast UK

“



EVENTS & AWARDS
GOOD BRANDS AWARDS 

Since 2007, Sublime has 
rewarded businesses that can 
be trusted by customers with 
the Sublime Brand endorsement 
badge. This badge allows 
businesses to promote their 
products and services as items 
that are manufactured and 
delivered in an environmentally 
and socially friendly manner.

On a larger scale, this 
contributes to consolidate and 
validate innovative and
socially responsible business 
models across the business to 
consumer sector.

GOOD BRAND AWARDS 2023 (Price on application)
7KH�¿UVW�DQG�PRVW�SUHVWLJLRXV�DZDUG�RI�WKLV�NLQG�VLQFH�������(YHU\�\HDU�ZH�LQYLWH�WUXVWZRUWK\��VHOHFWHG�EUDQGV�
IURP�GLIIHUHQW�LQGXVWULHV�WR�HQJDJH�ZLWK�RXU�UHDGHUV��7KLV�LV�D�WDLORUHG�DOO�LQ�RQH�PDUNHWLQJ�SU�FDPSDLJQ�DLPHG�
WR�SURPRWH��HFR�OX[XU\��YLQWDJH��FOHDQ�WHFK��HWKLFDO�IDVKLRQ��QDWXUDO��RUJDQLF��YHJDQ��KDQGPDGH��FUDIW��IDLU�WUDGH��
HFR�IULHQGO\��FDUERQ�QHXWUDO��HWKLFDO�RU�VXVWDLQDEOH�FRPSDQLHV�DQG�EUDQGV���

The package consists of:
• A DPS tailored editorial article, in Sublime print  including your photo gallery and video
• A tailored editorial online article, including photo gallery and video 
• Endorsement badge: Sublime Magazine “Good Brand Award 2023” 
��3ULQWHG�$ZDUG�&HUWL¿FDWH��IRU�\RXU�RI¿FH��VWXGLR�RU�VKRS�
• Your brand name and web link in our website KWWS���VXEOLPHPDJD]LQH�FRP�JRRG�EUDQGV�DZDUG
• Six months web banner in our home page + articles sections
• Social media activity to support your article
• Your article in Sublime global newsletter



ECONIC  AWARD

“

Sublime Econic Award (price on application)

Linking brands with sustainable fashion and the 
environment. The award recognises the work of 
SLRQHHULQJ�EUDQGV�WKDW�KDYH�D�ORQJ�VWDQGLQJ�WUDMHFWRU\�
of empathy towards people and the environment. 
These are brands that have taken a stand for what 
they believe, ‘going the extra mile’ and doing things 
differently in order to change their industry or sector for 
the better. 

The creative team at Sublime magazine will design a 
garment using your brand and packaging to produce a 
professional fashion shoot, under the title.

The package consists of:

• 7KH�GHVLJQ�DQG�SURGXFWLRQ�RI�D�IDVKLRQ�RXW¿W��PDGH�
out of your product or packaging material

• $�FRS\ULJKW�IUHH�SURIHVVLRQDO�SLFWXUH�ZLWK�D�WRS�QHZ�
talent model that you can use for advertising or PR 
campaigns.

• Sublime Magazine Econic Award badge that you 
can use in all your communication and promotional 
material.

• A series of 6 pictures behind the scene
• $�WZR�PLQXWH�YLGHR�RI�µWKH�PDNLQJ�RI¶�IHDWXULQJ�WKH�

production and photo shoot.
• DPS editorial feature article in sublime print.
• Online editorial post including photo gallery
• 6RFLDO�PHGLD�SURPRWLRQ�RQ�,*��)%��7LFN�7RFN

The Econic Award is a 
recognition of excellence for 
brands who stand as icons of 
a global change.



CREATIVE SOLUTIONS

SUBLIME PODCAST SUBLIME TV SPONSORSHIP

Production & broadcasting of 
tailored interviews

Inspiring people, brands and ideas that 
contribute to a better world.

 accessible free online for our
network of subscribers.

Production & distribution of videos online 
VHULHV��GRFXPHQWDULHV�DQG�VKRUW�¿OPV�

promoting an inspiring vision for 
sustainable living. 

Topics 
Sustainable travel, entretaiment 

sustainable fashion,  natural beauty 
ecopreneurs, EV section, 

rewilding farming, saving the oceans
and cleantech. 

3DUWQHU�ZLWK�XV��HQJDJH�RXU�H[SHUWV�WR�FUDIW�VROXWLRQV�WKDW�PHHW�REMHFWLYHV�DQG�FHQWHU�\RXU�EUDQG� 

Including Sublime Expierence
& Sublime Market events 


